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We use novel data on half a billion job vacancies across several countries to study the adoption of working from home before and after the Covid pandemic. We leverage novel machine-learning techniques to detect heterogeneity in work-from-home features across jobs, and job characteristics that are typically associated with WFH adoption. The study reveals significant heterogeneity in adoption across and within countries. We match the data with firm-level information and document the extent to which the variation can be accounted for by idiosyncratic firm-level policies vs. country-specific factors.


